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Introduction
The fashion industry is one of the most volatile industries in the world. Trends, perceptions, and attitudes keep changing and therefore, in order to keep up in this industry, one must keep in touch with these changes. However, this is a most rewarding industry for anyone with good taste and a creative mind for fashion. 
Current Events in the Fashion Industry
Personalization of fashion
	One current trend in the fashion industry is that consumers around the world are getting more personal in their fashion preferences (Kopecki & Thomas, 2018). Today’s consumers value authenticity and individuality more than general stereotypes of fashion. People are more daring and are moving away from popular brands as was the trend in the past. People are creating their own brands, they are becoming brands themselves. As a result, fashion creators have to rely more on data on customers’ personalized demands and preferences than recommendations by tailors. They have to engage fashion influencers and personalize their creativity to suit individual preferences. Personalization will take the forms of customized products, storytelling and communications that connect directly to an individual, and curated recommendations. 
	Realizing this shift in the fashion trends, fashion house executives have created platforms to collect data and views of customers and provide them with these tailor-made experiences (Mau, 2018). Personalized fashion trends has gained its prominence mainly among millennials who are very passionate about social media. They want to make independent statements on social media about their personalities so that they do not seem to be copying from others. They want to be more honest and real in their fashion choices. Consumers are no longer afraid to state exactly what they want and if they cannot find it with one supplier, they can seek other suppliers who will be more willing to provide them with exactly what they want.
Artificial Intelligence in Fashion
	The fashion-tech is among the current events that have taken the world of fashion by storm. Like many other industries, the fashion industry has embraced technology in various aspects and fronts, ranging from wearable technology, influencer marketing through various technological platforms, social media, and augmented reality among others (Harlow, 2018). AI in the fashion industry has had more impact than one can imagine; it has simplified the lives of fashion stakeholders to great lengths. Many fashion houses and brands today use AI in machines to improve search functions and enhance their predictions in the industry. AI can be built in house or provided by third parties and it requires the fashion brands to train their staff on algorithms that will enable them  study and  predict customer behavior with more accuracy. 
	A major contribution of AI in the fashion industry is the visual search. Fashion brands adapt the AI in their sites so that they offer visitors of these sites recommendations and suggestions to match their search. Visual searches reduce the number of clicks that the visitor needs to make to reach the desired product.  Companies that have successfully used AI in product searches are ASOS and Neiman Marcus among others. AI is also popular due to the evolution of the smartphone sector. More and more customers use their smartphones to search and click on products that they need and when satisfied, they go ahead to purchase them. Chatbots are yet again another intervention of the AI that has revolutionized the fashion industry (Handley, 2018). Chatbots offer customers advice on the products they seek and ensure higher levels of customer engagement and possibility of purchase. Tommy Hilfiger and Burberry are some of the luxury brands that have adopted the use of chatbots and are reaping big benefits from them. 
Startup Mindset
	Despite the many fashion businesses in the world today, there is room for more. Gaps in the fashion business exist due to the extensive personalization of customer preferences experienced across the globe. Another factor creating the mindset of startups in fashion is that of innovation and creativity. Fashion lovers and people generally are urged to engage their creativity and innovation to create enterprises. Even large fashion houses encourage their staff to think independently and create unique brands that reflect their personalities and they get rewarded for that. Furthermore, the spirit for entrepreneurship is live and strong in every sector and with all these favorable conditions, many people are doing their fashion startups. 
	An advantage of today’s startups is that they don’t have strong traditional brands and trends they must adopt. Customers are also realizing that new fashion houses offer more creativity, are open to changes and challenges, and that they can compete with the traditional brands just well. The result is that more new players are making their startups a reality in the fashion industry. Other factors that favor startups is better platforms for collaboration with one another and with customers, a higher level of openness, and agility in their mode of doing business and of ideas (Eaton, 2018) Access to credit is also another enabling factor that has fueled the trend of startups in fashion. The effect of the startup mindset and trend is that there is more freedom of fashion choice, more fashion trends are coming up, and more creativity for fashion. For customers, startups only mean that their choices are more varied and they can opt for any style they desire and they will get it.
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